
Re-Brand & Website Narrative



THE LOGO

What started the question for change?

In 2013 Lilly graciously donated money to CommunityFoundations 
across Indiana to promote re-brand awareness. In this re-brand, this 
allowed Community Foundations to have similar logos. However, there 
isn’t evidence to provide as to whether a market research was done to 
support such an outpour of logos being the same. 

Are we still using the tree?

When looking at the re-brand of the Community Foundation of Morgan 
County we began to ask ourselves what does the tree implement for 
our mission and vision to Morgan County? We thought, trees give us 
the idea of continuity, growth, and faith. However, it doesn’t match our 
mission and vision directly of the CFMC. 

Why such a dramatic change in the brand and look 
and feel?

Morgan County has rich history, along with a growing population, this 
has allowed many non-profits and businesses to thrive with their 
services here. As mentioned in our mission and vision the CFMC 
is striving to be a “catalytic, philanthropic leader”.  We hold over 211 
funds, 40 scholarships, 2 types of grants, and we’re continuing to grow. 
We believe that in order to continue our growth alongside with Morgan 
County, we need to be just as dynamic as our growing audience.

Why such a bold/colorful palette?

In doing so we kept a similar blue and green color from the 
previous palette. However, we crafted the colors with more vibrancy 
and fluidity to captivate our audience. We also added a color orange to 
embrace the dynamic, bold, leadership tone we’re looking for. Orange 
represents determination, attraction, success, and encouragement. It 
represents the Sun, and its importance to the earth, it showcases loud 
qualities to highlight our efforts in reaching out to the community. 

In 2016 many changes have been made to other non-profits around 
us with logo development. Bloomington and Monroe county ventured 
to an all sans-serif font, and two-color logo. Johnson County has a 
similar blue and green tone. In our case we’re not trying to be just like 
them, however, we want people to see the connection when two Com-
munity Foundations are placed together. 

Why the separation in the Logo? What does the “i” 
mean? 

Within these new colors we can’t begin to miss the meaning in the 
logotype. Let’s start with Community. We see that the word is separat-
ed. “Comm” is an abbreviation for Communications. We use communi-
cation strategies to promote our funds, grants and scholarships. With 
communication, we can “connect donors and their charitable giving 
with our evolving community needs”, as stated in our mission and 
vision. Then “Unity” helps us to “maximize available resources within 
Morgan County”, however, with making an impact the “i” is lowercase 
to show, that “I” can make a difference, “I” can promote community, “I” 
can be the philanthropic leader in Morgan County. 



THE WEBSITE
Why an entire new website?

In the creation of the new logo, the CFMC looked into creating a new 
website. The old website was outdated and we found that we didn’t 
have direct access to the  site. We could only change some items 
via html. Thinking about the future into this position we realized we 
needed access to the website to update information for all of our 
funds, scholarships, grants, etc., non-HTML coding for every change.

In doing so we searched the internet for templates to fit the logo we 
created. A partner with the CFMC, Dave Morse, suggested looking into 
sites similar to a “Go Fund Me” page. We ended up finding a site with 
a similar color and style to our new logo. 

Why such an emphasis on 
 Kendrick Foundation and Parallel Pathways?

Parallel Pathways and Kendrick Foundation have a main spot on our 
menu for a few reasons. In our Kendrick Foundation contract, it states 
they must have a presence along with ours to show our partnership 
to the community. Parallel Pathways has its own page because it’s 
actually the one and only fund the CFMC is entirely responsible for 
as a created program. The CMFC runs the entire program therefore 
being as big as it is new, we must market it as such. 

Maintaining the site with up to date information?

Within the new site we have an organized menu, and a give now 
scrolling button that follows every page. All the funds are now 
present on a single page, whether it be from A-Z or by number 
instead of each fund having its own page. This helps with maintaining 
our site, by having this portfolio style view. We also will post in our 
“About Section” our newsletters, audio, and video. So those who are 
interested can see what we’re up to. 

We’ve also scheduled a few hours a week dedicated to the website, to 
update newsletters, videos and links to ensure that we keep this site 
up to date.

THE MARKETING

How is the new look going to be rolled out?

Along with this site going up and a new logo, many have asked how are 
we going to roll out this “new” look for the CMFC? How are our funds’ 
stories going to be shared? How are we going to let people know what’s 
going on at the CFMC?

How are we keeping our audience informed? 
How will we roll out the new brand?

Rolling out the new look will be simple! Changing our look and feel across 
social media, print, web will just be a refinement of tools we already 
have. The rest of it is in the messaging. We’re going to explain why the 
change in the CFMC logo, just like we have here in the first part of the 
narrative. Then each month we will showcase a set of funds throughout 
the year to explain their story and how others can help them by making 
gifts through CFMC. 

Finally, we have a newsletter, we’ll push out every three weeks, to let our 
followers know what we’re doing at the CFMC! These will be held under 
our “about section” to keep our followers updated. We have this set up 
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THE FEEDBACK

1 
Not organized at all 5

Easy to follow

1 
Not Easy to Navigate at all

5
Easy to Navigate - I 
know where  
everything is! 

THANK YOU FOR YOUR FEEDBACK! 
The CFMC wanted to take a quick moment to thank you for 
taking the survey on our Brand and Website. This information 
helps us to not only collect data, but to give us amazing 
feedback to continue our re-design process. 

Below you will see the results from a few of the questions. 
The colored dots refer to each indidual vote in that category. 

If you have any further questions please dont hesitate to 
reach out to Taylor Long, at tlong@cfmconline.org


